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GETTING STARTED

All of NRC’s nationally managed social media properties are meant to
generate awareness, support the brand, and drive visitors to navy.com. At
the NRD/NTAG level, social media is meant to generate leads and engage
prospects with eTalent team members. Everything done on social media
should be aimed at making connections between prospects and recruiters.

NRC’s established Twitch channel is an established nationally managed
social media property, meant to generate awareness of and interest in the
Navy and in Navy content. This guide provides direction for how designated
esports gamers should stream from this national social media account.
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